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Clear See-Through Window on REPEAT Clear See-Through Window
Backside with Clear Phone Pocket NW, Strathcona Provincial Park Www.bea conhealthandfitness.com on Backside with Clear
kiresort. Phone Pocket

#5094 “The Navagio” 2.5 Liter Water Resistant #5095 “The Navagiol” 5.0 Liter Water Resistant
Dry Bag With Clear Pocket Window Dry Bag With Clear Pocket Window
Size: 7-1/2" W x 10-1/2" H.  Imprint: 2" W x 1" H Size: 11" W x 14" H. Imprint: 7-1/2" x 6-1/2"

7-DAY RUSH PRODUCTION 7-DAY RUSH PRODUCTION

“Please reference innovation-line.com for All Rush Guidelines *Please reference innovation-line.com for All Rush Guidelines

Setup Charge: 55.00 (G). Price Includes: One color imprint, one location. One color only. Assorted Colors: Minimum assortment per color is 100 pieces and must be in even increments
of 100 pieces (sorry, no exceptions). If ink change is required, please add 40.00 (G) per change. PMS Color Match Charge: 40.00 (G) per color. Repeat Setup Charge: 25.00 (G).
*Production Time: 7-Days Rush Production: Proof NOT Available. Changes or revisions cannot be accepted once Order is placed. 11 am PST cutoff. (up to 500 pcs one color
only). Follow all instructions at: https://www.innovation-line.com/rushguidelines7days. Factory will not accept responsibility for late shipment if instructions are not followed exactly!
(sorry, no exceptions). Material: 210T Ripstop Polyester and PVC Plastic. Weight: #5094 7 Ibs. (100 pcs.)/#5095 12 Ibs. (100 pcs.)

#EA4574. Expires 12/31/2021

Please note: Small shifting of imprint cannot be avoided when printing. As each product is manufactured and printed individually, up to 3/16” movement in logo alignment may occur. Pouches are intended for individual use and cannot be compared for perfect alignment. Also, if stored
or transported in extreme heat, ink may offset when pouches are stacked on one another. In our best efforts to ensure greater customer satisfaction, we try avoid, when possible, the use of warning labels that can send unfavorable marketing messages to consumers.. 1118

INNOVIA‘TION INNOVATION-LINE.COM

— ] N —

ASI 62660 ¢ SAGE 51749




